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Purpose: This study aims to understand the effects of eyelash beauty on appearance
satisfaction and self-esteem. Methods: This study surveyed 426 unmarried female
university students in their 20s, living in Busan, and majoring in beauty with

Fax: +82 51 850 1195 experience in eyelash beauty. The statistical program SPSS 22.0 was used, and a
Email: jinah2s@naver.com frequency analysis was conducted to determine the natural condition of eyelashes

and preference for eyelash beauty. After performing a factor analysis on appearance
Received May 14, 2019 satisfaction and self-esteem, this study carried out a cross-analysis of a chi-square
Revised September 5, 2019 test (x°) to examine the differences in appearance satisfaction and self-esteem.
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for eyelash beauty revealed that eyelash beauty treatments are motivated by a
desire for clearer-looking eyes, and that women undergo these treatments to feel
refreshed and boost their self-esteem. The subjects of this study preferred to use
silk faux eyelashes, which were 11 mm in length, 0.10 mm in thickness, JC curl, and
80% in density. The factor analysis results revealed reliability as the primary reason
for choosing silk faux lashes. There were significant differences in appearance
satisfaction and self-esteem based on the natural condition of eyelashes and
preference for eyelash beauty. Conclusion: Further study on eyelash beauty is
proposed to ensure its effective use on beauty sites, and to accurately grasp how
appearance satisfaction and self-esteem are boosted by eyelash beauty targeting
various age brackets and regjons.

Keywords: Eyelashes, Eyelashes beauty, False eyelash, Self-esteem, Appearance
satisfaction
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N %
Age 20’s 426 100.0
Marital status Unmarried 426 100.0
Positive 253 59.4
Negative 47 11.0
Below 100 million KRW 297 69.7
Average Income
Above 100 million KRW 129 30.3
Total 426 100.0
Table 2. Eyelash beauty utilization status
N %
Pretty look of eyes 106 24.9
Bigger look of eyes 47 11.0
Satisfaction Features  Clear look of eyes 159 37.3
Longer look of eyelash 55 12.9
Richer look of eyelash 59 13.8
For bigger look of eyes 76 17.8
Reasons of treatment For longer and richer eyelash 138 324
Clearer look of eye shape 182 42.7
Unconsciousness and others 30 7.0
To substitute makeup 112 26.3
. Weekends and periodically 73 17.1
Treatment Period
For mood change 160 37.6
For important occasions & appointments 81 19.0
For beautifulness 160 37.6
Primary objectives For my own satisfaction 226 53.1
For daily and social activities 40 9.4
More than once in a month 49 11.5
Once in a month 83 19.5
Frequency .
Once in two months 105 24.6
Others 189 44.4
Below 30,000 KRW 51 12.0
Costs 30,000-below 50,000 KRW 296 69.5
Above 50,000 KRW 79 18.5
Total 426 100.0
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Sustainment of eyelash design
Treatment skills Time taken for eyelash beauty treatment

Design according to eye shapes

Damage level of natural eyelash

Silk hair

Mink hair
Kinds of hair Velvet hair
Protein hair
Others
0.05-0.07

Thickness of 0.10
hair (mm) 0.15

0.20-0.25
9

10

11

12

Others

Jeurl

JC curl

Ccurl

CC curl

40-50%

Density of hair  80%

100%

Length of hair
(mm)

Curl of hairs

Total

N %
206 48.4
22 5.2
133 31.2
65 15.3
170 39.9
64 15.0
113 26.5
60 141
19 4.5
129 30.3
175 411
104 24.4
18 4.2
57 13.4
114 26.8
175 411
68 16.0
12 2.8
34 8.0
204 47.9
162 38.0
26 6.1
134 SHL{S
213 50.0
79 18.5
426 100.0
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Table 4. Result of factor analysis of appearance satisfaction
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Satisfied on the changed look of self after eyelash beauty treatment

Eyelash beauty treatment contributes to desired makeup performance

Psychologically satisfied after eyelash beauty

Satisfied with eyelash hair from treatment

Satisfied with the length of eyelash hair from treatment
Satisfied with the thickness of eyelash hair from treatment
Satisfied with the design of eyelash hair from treatment
Satisfied with the curl of eyelash hair from treatment
Satisfied with others attention after eyelash beauty
Capable of easy management in daily life

Eigenvalue

Explained variance (%)

Cumulative variance (%)

Cronbach's o

Appearance satisfaction factor
0.846
0.823
0.853
0.913
0.914
0.913
0.899
0.911
0.850
0.514
7.248

72.479
72.479

0.951
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Table 5. Result of factor analysis of self-esteem
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Self-esteem
Eyelash beauty treatment makes me have confidence 0.819
Eyelash beauty treatment completes satisfactory makeup 0.757
Eyelash beauty treatment helps active participation in social life 0.832
Eyelash beauty treatment helps look younger 0.756
Eyelash beauty treatment makes be happier 0.821
Eyelash beauty treatment is indispensable to cover missing eyelash hairs 0.722
Eyelash beauty treatment resulted in brighter facial expression 0.888
Eyelash beauty treatment encouraged more positive attitude for life 0.857
Eyelash beauty treatment gave confidence when meeting with people 0.889
Eyelash beauty treatment helps wisely overcome my drawbacks 0.825
Eigenvalue 6.696
Explained variance (%) 66.958
Cumulative variance (%) 66.958
Cronbach's o 0.944
Table 6. Appearance satisfaction and self-esteem according to general factors
Appearance satisfaction Self-esteem
N M S.D. N M S.D.
Positive 253 3.89b 0.711 253 3.60b 0.793
Does appearance INflUeNC®  Normal 126 3.64a 0.615 126 3.44ab  0.622
Negative 47 3.70ab 0.673 47 3.39a 0.672
F-value 6.518" 3.044"
p 0.002 0.049
. Below 100 million KRW 297 3.76 0.668 297 3.47 0.730
Average income
Above 100 million KRW 129 3.89 0.727 129 3.68 0.734
Fvalue -1.914 2.741"
p 0.056 0.006
M, mean; S.D., standard deviation; Scheffe, a<b<c; ‘p<.05; “p<0.01.
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Table 7. Appearance satisfaction and self-esteem according to eyelash beauty treatment

Eyes look prettier
Eyes look bigger
Eyes look clearer
The most satisfied result Eyelash look longer
Eyelash look richer
F-value
p
To make eyes look bigger
To make eyelash look longer and
richer
To make eye shapes clearer

No reasons and others
F-value
p
To substitute makeup
Weekends and periodically
For mood change
Important events or appointments
F-value
p
For beauty
To recover self-satisfaction
Main purpose For daily life and social activities
F-value
p
More than once in a month
Once in a month

Reasons for taking treatment

Treatment occasions

Twice in a month

Others

F-value

P

Below 30,000 KRW

30,000-below 50,000 KRW
Treatment cost Above 50,000 KRW

F-value

p

Treatment frequency

Appearance satisfaction Self-esteem
N M S.D. N M S.D.
106 3.89 0.713 106 3.62 0.743
47 3.94 0.614 47 3.68 0.684
159 3.77 0.649 159 3.48 0.697
55 3.61 0.753 55 3.35 0.820
59 3.76 0.714 59 3.55 0.768
2.160 1.880
0.073 0.113
76 3.79 0.619 76 3.67b 0.662
138 3.82 0.652 138 3.58b 0.721
182 3.84 0.679 182 3.52b 0.693
30 3.49 0.982 30 3.03a 1.024
2.304 5.955"
0.076 0.001
112 3.83 0.713 112 3.53 0.814
73 3.96 0.672 73 3.73 0.655
160 3.74 0.629 160 3.44 0.698
81 3.71 0.764 81 3.53 0.748
2.237 2.526
0.083 0.057
160 3.80 0.695 160 3.55 0.759
226 3.78 0.691 226 3.52 0.704
40 3.88 0.659 40 3.54 0.842
0.291 0.066
0.748 0.936
49 3.96b 0.505 49 3.84c 0.589
83 4.02b 0.708 83 3.75bc 0.763
105 3.88b 0.701 105 3.56b 0.679
189 3.62a 0.673 189 3.34a 0.739
9.010™ 10.161™""
0.000 0.000
51 3.68 0.589 51 3.49 0.645
296 3.79 0.696 296 3.53 0.760
79 3.89 0.714 79 3.58 0.711
1.524 0.301
0.219 0.740

M, mean; S.D., standard deviation; Scheffe, a<b<c; “p<0.01; “p<0.001.
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=4 ARG 10008 ST AR] 40-50%9} 80%8 STkt
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B ATE S oA B omuERsl xjop 257
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o] Gl WE o}4 42659 HEAS ZABGON, A BA

02 SPSS 22,0 Z2IWE o] &5kt

Table 8. Appearance satisfaction and self-esteem according to eyelash beauty performance

Appearance satisfaction Self-esteem
N M S.D. N M S.D.
Sustainability of eyelash design 206 3.87 0.667 206 3.60 0.729
Time taken for eyelash beauty treatment 22 3.65 0.598 22 3.57 0.632
. Design according to eye shapes 133 3.73 0.676 133 3.48 0.756
Treatment skill
Damage level of natural eyelash 65 3.74 0.794 65 3.39 0.744
F-value 1.599 1.662
P 0.189 0.175
Silk hair 170 3.92b 0.676 170 3.57b 0.744
Mink hair 64 3.68ab 0.577 64 3.53b 0.614
Velvet hair 113 3.74ab 0.688 113 3.48b 0.760
Kinds of hair Protein hair 60 3.79b 0.697 60 3.67b 0.650
others 19 3.46a 0.943 19 3.09a 1.009
F-value 3.055" 2.547"
p 0.017 0.039
0.05-0.07 129 3.79ab 0.665 129 3.52ab  0.735
0.10 175 3.66a 0.690 175 3.39a 0.700
o 0.15 104 4.01b 0.623 104 3.74b 0.730
Hair thickness (mm) 0.20-0.25 18 397b  0.904 18  3.74b  0.865
Fvalue 6.067""" 5.545"
p 0.000 0.001
9 57 3.64b 0.687 57 3.36b 0.725
10 114 3.68b 0.611 114 3.53b 0.616
11 175 3.88bc 0.687 175 3.58b 0.778
Hair length (mm) 12 68 4.04¢ 0.627 68 3.65b 0.715
Other 12 3.12a 0.991 12 2.99a 1.060
Fvalue 7.693™" 3.054"
P 0.000 0.017
Jeurl 34 3.66 0.652 34 3.50 0.684
JC curl 204 3.83 0.676 204 3.53 0.768
Hair curl C curl 162 3.76 0.714 162 3.52 0.705
CC curl 26 4.01 0.644 26 3.65 0.776
F-value 1.610 0.254
p 0.186 0.859
40-50% 134 3.65a 0.647 134 3.49 0.695
80% 213 3.80a 0.696 213 3.50 0.753
Eyelash density 100% 79 4.03b 0.679 79 3.68 0.751
F-value 7.721" 2.077
1 0.001 0.127
M, Mean; S.D., Standard deviation; Scheffe, a<b<c, 'p<0.05; “p<0.01; ~p<0.001.
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o] AL JCH] 204 (47.9%), & L=oA 80%7} 2131
(50.0%)Z 71 @l SHatitt,

ou ghEEe} Aop 2F3re] QQlRA A} Ukl A
A B4 Aol 72.479%F AWt 3l KMORZEAAEE
0.9530.2 Ueton, BRTLETTTEA AARZAT x2=4417.467
p<0.001 2 Yeh} aQl84o] et ASE Yepygrt, Alf=
E423} Cronbach's o7} 0.9515 Yeh} £ A =7} 9=
Ao 2 Yepytth, Afop £2F39] 9184 Ants AX 24 A4
o] 66.958%% AWstaL qlck. KMOZEZEA T+ 092802
Uelt o], BRTLETT34 A2 x2=3604.538 p<0.001
2 Ueht aEAo] Aet Ao R Yelytt Alge 441
Cronbach's o7} 0,944 % Y} E3of A= =7} Qls AR Y
1257

Ut B0 e EREEEel Zof EF3Y] ZjolE Yot
127] 9Jste] LA B4 (one~way ANOVA)I EHEE ¢
ARE AN At urt ARG IS vX =7t gt
RZho|| w2 QR rEo} Afof E57, HFASo| whet Ao &
Sl A Zpo|7F A5kt

WA ALB| gl G n|x=Ttol| digt Aol A a1k
yzZksts Aol Bgolthal BZehe ARl Hlste] QERHEE
7b A YEbEaL(F=6.518, p<0.01), A3 g wA|=
7ol ot AztellA agoka Ayztel= Abgo] 1% ghrta A
ZFshz Abol| wlste] ol EF3ho] EA UebthF=3.044,
p<0.05). 183 FFAEo)A 1007+ o]Ael Algo] 1009+

N

1

O

T
al
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ulgkel Abge] Hjste] o} EFFho] A UENTHi=-2,741,
p<0.01), &4 vl o)A H| wE ruEro} Ao} £F
e ztolg ot £ At &4 vl8- she ool oE A
of 2533 &4 v e Sl M2 RS E 9} o} £
Sl A Zpolzt EAstAt, WA &4 vl§ st o|follA F
ooz 9l ylefetal St Alo] T2 S-S g Al |
gtof Zpop EF:3ro] WA Uebgth(F=5,955, p<0.01). &4 |
& e oA VS SHE Alge] o2 SEHE g A
Hste] QRUHEETE WA UeRaL(#=9,010, p<0.001), &&X
u]g gh= SloflA] 3t Eof| 3 ¥ o] AS SHI AR F H
g S Ao Hlste] Zol EFF] wA YEHL, F &
of & ¥ SEEt Ao] 7|EkE SHE ARl vlgte Ro} £F
7o) &A Yehdth#F=10.161, p<0.001).

L g Azl o2 ougkEzel Zfop £571 Zpo
£ 58 2Y FR 08 ARIER Aop 25, &4
B9l 77]of| wtE YEBFEo} ot 2F7, SEA] B Ho]
o w2 Uk o} Aop 2Z7, Ll Ukl uhE oriE
oA zfo)7k 2R WA S5 B FRAA HI B
o ol B JHI Aol 7|eE SHE Al H|gte] 9=
BEE7} EA YR (F=3.055, p<0.05), £EX 2o ZHo|
A 718 ST Aol tE SHE & ARl Blgte Aot &
o] WA YeRgth(F=2.547, p<0.05). 121 & 2ol F
71914 0.15 mm$} 0.20—0.25 mmE $H3 AFHo] 0,10 mm
£ -SHE ARl Hlgty RS Er} 2A YEREIL (7=6.067,
p<0.001), &= 29 #7|oA 0.15mme} 0,20—-0.25 mmE
SEE AFEO] 0,10 mmE -$HE Abgo] Hlste] zjo} 2F3ho]
A YR ThF=5.545, p<0.01). &4 29 ZojoA 12 mm
SEHE Alo] 9 mmet 10 mmE ST AR H|ghe] &R
Z27t 2 Yebg 9 mm®} 10 mmE SEE Aol 7|&
S ARl vt QRWERET} A UERTHE=7.693,
p<0.001), 2L &X 29| AololA 7|etE SHE Aol o
£ Sk ARl sty zpol 2F7ko] WA YERTHF=3,054,
p<0.05). BtAEto & & AmoX 100%S SHET Al
40-50%2 80%5 -SHT Aol vlste] QRTIHET} =A Ut
Yoh(F=17.721, p<0.01),
£ A723 £54 vjgo] YEiEEe} Aop 257t J3F
nAtE AS &+ ok S84 18] RuEEr) Aot
FaAlZl et aad o] AAE T whaba &HEX
2% g 343 AFQ sto] eko 29 FAek
Aol et o] &R nl-go] rUEEel Zo}
A 712 Qo] &4 nlgo] F8F o] AaE UF
ojt}, & At &4 v|go BHE A7t A
ATl o7t Qo & 4= QiR oY &%
AYPAF7t FEsto] vlwstal =% Tt 2

T =P 1
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B7F SEBHA SRR A Aol FHAL 2ol AFsh= 20
e L= I H Jlof A7 2HE A &= v§ A
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sl o 7t Al F5 AtlMs QbR ook
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BEY: FYREEXANARBEENBREERTENRM, HiE EEEZ X205 FIRERER T KT
£, WAEREXRTEEMNA26BARBELMLNE T AEMRE, FLIREP, ATHBEENROEEZSTLRRK
RARIFIZE, FRAIEFESPSS 22.0, MBEEABTHITMRS . FEESTARBEEMEREERAR
&, NREEEXBXMFRAENRATENEREERFRNEN, RAET A () REXXIIKRIHTS
Eo GR WEEXREARANEERARIEFEHRTONERI, EREEXFNERERILRBEILKEIL
FERER, ZNZRBROE, BNEIRERAER. EREXTRAFH, BRIWUMNEERREN | K
EA11 mm ; EEA0.10 mm ; ERINENICEM ; REEN80% ; HSAFEBARIENELEE. NHRH
EENBEREERRARNNERAGEERS. HAMNNEEXAKFERMNBEEXZRRFENITERT,
FHARBRENEREERRENERLEN. St A SNRERAARAEESEREERTETR
M. BEXRAULEEZTHESIEMERMEZAH, FENEFRMRURBDEREABRANER, BAXTH
HREEN B REERNAR.
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