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Introduction

Abstract

Purpose: To correct misperceptions about makeup use among younger age
groups and to support opportunities for education, this study analyzed makeup
use and skin-care behavior among young people in their 20s. Methods: A survey
was conducted among 130 female students living in Seoul/Gyeonggi Province
concerning general characteristics, skin knowledge, and behavior. Frequency
analysis was applied to the survey data using SPSS WIN 12.0 software for statistical
processing. Result: Most of the surveyed females in their 20s used base (foundation
makeup) to cover defects, and there was wide recognition that warm water should
be used when washing the face. Use of a professional facial cleanser improved
facial skin appearance. Because of the financial burden, however, most participants
usually used self-administered skin-care. Facial massage and packs were widely
used self-care treatments, and most respondents believed these treatments to
be effective. The most common causes of side effects from cosmetic products
involved the cleaning of cosmetic tools (p=0.022) and skin-care methods (p=0.005).
Conclusion: This study provides guidelines for young cosmetic product users to
overcome misinformation, incorrect usage and bad habits related to cosmetic
products. This paper also provides information to a variety of cosmetic products, and
by applying information, students could experience lower incidence of skin trouble
when using cosmetic products.
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Table 1. Question configuration
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Part Question content Question number Source
Vie et al. (2000)
| Evaluation of face washing Coating Kim (2007)
Song et al. (2010)
Il Evaluation of skin-care and visits to skin-care shops Coating Shin et al. (2009)
I} Evaluation of side effects from cosmetic products Mixing Lee et al. (2004)
vV Evaluation of pigmented cosmetic products Mixing Lee et al. (2009)
Table 2. General characteristics
Variables N Percent (%)
Male 0 0
Gender
Female 108 100.0
A Greater than 20 and less than 22 years old 89 824
ge
Greater than 23 and less than 25 years old 19 17.6
Seoul 69 63.9
School location
Kyeonggi-do 39 36.1
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Table 3. Makeup use
Question Frequency (N) Percent (%)
None 6 5.6
Mascara 16 14.8
What makeup is most commonly used? Eye-shadow 12 111
Lipstick 12 11.1
Base (foundation) 62 57.4
None 14 13.0
One 31 28.7
o ot e el gy 29
Three 11 10.2
Frequently 29 26.9
None 7 71
Lipstick 30 30.6
What are the most common targets for Rouge/blush 1 1.0
correction?
Oil removal 26 26.5
Base (powder) 34 34.7
None 9 8.4
Covering defects 27 25.2
=
Lipstick 8 7.5
Base 10 )
None 14 131
When they feel dirty 73 68.2
How often are makeup tools cleaned? \[l)\{’l;zgcst\gitching to new makeup 12 11.2
Once a month 7 6.5
Twice a month 1 0.9
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Table 4. Cosmetics-related questionnaire
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Questions

None
Experienced cosmetics-related side effects i
Experienced

Dermatological treatment

Pharmacy

Treatment for cosmetics-related side .
Skin-care shop

effects
Neglect
Other
Experienced side effects after using None

massages or packs Experienced

Itchiness

Edema
Symptoms of side effects from massages

or packs Red spots

Dryness
Acne
None
Dryness
Skin trouble after cleansing Dead skin
Itchiness
Red spots
Neglect
Cold pack

Treatment for skin trouble after cleansing Hot pack

Moisturizing cream pack

Dietary regime

Frequency (N) Percent (%)
61 57.0
46 43.0
14 311

8.9

8.9

13 289
10 22.2
78 72.2
30 27.8
17 58.6
3.4

3.4

3.4

9 31.0
34 321
59 55.7
7.5

1.9

2.8

17 23.9
7 9.9
1 1.4
44 62.0
2 2.8
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Table 5. General questions about skin-care and facial washing
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Variables

Method of cleansing

Skin-related worries when washing face

Cleansing method after pigmented makeup

Experience using special face cleanser

Differences after using special face
cleansers

Reasons for not using special face
cleansers

Washing with soap

Washing with water

Washing with foam cleanser
Double cleansing

None

Balance between oil and moisture
Taking care of pores

Feeling fresh after cleansing
Left over makeup stains

None

Double cleansing (oil+ moisturizer)
Washes with soap

Uses special foam cleanser
Uses special makeup remover
No

Yes

No improvements

Uses it habitually/already used
Mild improvement
Improvement

Significant improvement

Does not feel the need to use

Feels like using special face cleanser
will make the skin worse

Never used it before
It is expensive

Does not use pigmented makeup

Frequency (N)
7
1
65
35

7
22
45
21
13

2
33

4
44
21
11
97
11
17
53
14

1

Percent (%)

6.5
9
60.2
32.4
6.5
20.4
41.7
19.4
12.0
1.9
31.7
3.8
42.3
20.2
10.2
89.8
11.5
17.7
55.2
14.6
1.0
30.0

10.0

40.0
10.0
10.0
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Table 6. Experience with skin-care and skin-care shops

Variables Frequency (N) Percent (%)
Received neither 21 19.8
Experience in getting specialist skin-care ~ Received specialist care 29 214
vs. self-care Received both 45 425
Received self skin-care only 11 10.4
Never purchased 2 4.1
From a dermatologist 11 22.4
Places to get skin-care products From a Chinese medical hospital 1 2.0
Homecare 9 18.4
From a specialist skin-care shop 26 53.1
Not satisfied 2 3.7
Effects of self-applied facial mask and Just okay 23 42.6
massage Satisfied 26 48.1
Very satisfied 3 5.6
Improves elasticity 14 26.4
Improves moisturization 9 17.0
Reasons to get skin-care from specialists Improves defects 24 45.3
Improves wrinkles 1 1.9
Relaxing 5 9.4
Agree 22 41.5
Difference pre-and post-skin care Strongly agree 15 28.3
Neutral 16 30.2
Does not feel a need 8 19.5
Reasons not to get skin-care Lack of time ! 24
Expensive 25 61.0
Other 7 171

Table 7. Independence test

Experienced skin trouble from product

Variables U Test statistics p-value
Yes (Frequency) No (Frequency)

Used 36 57 ) ”

Tools for removing makeup X =5.248 0.022
Did not use 10 4
Used 39 58 .

Use of professional cleansers x’=2.218 0.136
Did not use 7 4
Soap 5 2 5 .

Type of professional cleanser X=2.704 0.100
Foam cleanser 40 60
Did 45 57 ) .

Applied makeup x=1.746 0.186
Did not 1 5
Did 45 40 ) "

Doing skin-care X=8.027 0.005
Did not 4 17

“p<0.05; "p<0.001.
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Conclusion
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