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Abstract

Purpose: The purpose of this study is to investigate through empirical analysis how
the outbreak of Corona 19 has changed women's interest in and use of makeup
in domestic women in their teens to 40s. Methods: A survey was conducted on
women in their teens to 40s residing in Seoul from the third week to the fourth week
of September 2020, and statistical processing of the collected data was analyzed

using the SPSS 26.0 program. Results: The overall interest in makeup was found
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to have been lower after the outbreak of Corona 19. This means that the overall
interest in make-up, the need for make-up, product purchase, and appearance
satisfaction have decreased after the outbreak of Corona 19 compared to before
the outbreak of Corona 19. In addition, lip-oriented makeup such as lip makeup and

lipstick appeared to have decreased compared to before the outbreak of Corona

m] e [m

19, which was found to affect women's use of cosmetics. Conclusion: It has been
shown that the mandatory use of masks reduces the purchase of cosmetics and
also reduces makeup for beauty purposes by women. In addition, it was found that
instead of minimizing makeup on the part (lips) that is not exposed when wearing
a mask, makeup on the part (eyes or face) exposed when wearing a mask is rather
more interested.

Keywords: Appearance interest, Corona 19, Cosmetic interest, Cosmetic use,

Makeup

Introduction
B2 Q] 2RA 4791 v]3] §78 FEAAZT} A

A7) AL AAste] MaHE A2 B0 HRol o] A1)
& AEST vl ofulx, AR ol Leky
T e A7|FA ] Ho]thGuo & Sim, 2009; Lee & O, 2010).
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Changes in Women's Makeup Interest and Use Patterns Before and After the Outbreak of COVID-19

S2UHOL SIS B A1 ARelE J8S %7 9
& 24} Aol we, shedlol(13%), AU
(12%), Zfole(11%) 5 Hlolx Ho]ael AEI Y2E(17%), B
HEO7) 5 AE HEE vlEe BE A ekt B8 aoh
78 S o1 24 25k skeelol sl 5 ool ool
o AZo) hE A 5] o) 227, Wt BelA ABLE 1597}
Zdsstel 7 3A7E A olofdl Ao ool FRs st

oY% FLHIE of4E0] She] e THEL Mg EdE
2 Wsh7)n glom, HEAeAE olsfet oS by =d
£ viske QAT og Fua] $I% nbiE W AEAe) A2
va | Gast Agoletn & 4 itk sAe 13
297} o5 ST AL T2

Table 1. Characteristics of survey subjectst

P AE e FHeR v uERt AAold, vt Kim
& Li (2020)7} L2192 Q1% upA 3 283} flo] 3 Y T=EE 71
HAE AHEHA 229 AT mo]ad A& Hole Z2H9
o|% Hlo]2Y Hrr} o]} Yom npAg 2 o]F wo]2Y
22 SUSIHAT AN E] W3S AH = gloe §

A7k slsiet

w2 oleiat Aol S Aol o450 syl thet 2
AES SE ASATE AFEAS B vt AL Helik)
of thgeF o] Bash AdelA i o7k 91 Helek. ol
£ Q7oA T 109-400) PSS AR FRHg WA
o] ol4Eo| shgo] e TALES} Ago] ofuiT MBS FoEx
£ AzEAS B9 s mar d

Item
Teens
20s
30s
40s

Age

Single
Married

Marital Status

High school
Final education College/University
Graduate school or higher
Student
Housewife
Job Employee

Owner-Operator

Etc

Less than 500,000 won

500,000 to 1 million won
Average monthly income 1 to 3 million won
3 to 5 million won
5 million won or more
Less than once a week
About 3 times a week
Frequency of going out

Everyday

Etc

1-3h

4-6 h
Average time to go out 79h

10-12 h

12 h or more

Total

N %
78 28.8
58 21.4
62 229
73 26.9
164 60.5
107 39.5
138 50.9
107 39.5
26 9.6
112 41.3
44 16.2
57 21.0
24 8.9
34 12.5
127 46.9
14 5.2
81 29.9
26 9.6
23 8.5
54 19.9
73 26.9
132 48.7
12 4.4
55 20.3
94 34.7
70 25.8
36 133
16 5.9
271 100.0
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Methods

1. Gid W Xj2 ST
& 2= AEAlO AFshs 10t 40t AA4ES =AY
22 g, ol JAEE FE TR shef 20209 99 A
z‘ﬂ‘?ﬂ YA F7HA] 25 S AASIGT AERARE 258, o
n-84, FEl, oPERR 5 eIste] S X3 A
AENA £ A9] HA o BA o tisf FE3] Asta, 5
< 3 27171090l Y HEXE 2HYsHeE shgict 3
1 3005 7hedl EAAT SES Adst At A=
ok 2% BXof S-85ltH(Table 1). ¥ A7 A=
(Ch01 & Heo, 2019; Na & Song, 2014; Tae, 2016; Kim & Kwon,
2014; Ryu & Kim, 2020)9] Aol A AL AEX|E s}
I AFEA | BFel=E Bebslal kel LAE HEAE ol &
ShET

2. 7=

B A7dA AME 3P BUE ZHETY H$ Choi & Heo
(2019)9] Q7oA e} N Est AE SYRTE 85I
o}, 3FE TEe ool sHthe Ao tigk 14, 2w of
3 24, 3P0l that 57), AHAle) el A4, i Al o 3k
o BEE, elelsuct s giat §9Y Ax ol SRR
o) E7AL, L T o, SN od B L AR Pl
2k o, Pl izt A A=, FES T SEFHL Fh o,
3o gt oA 27 Ar g 2A51gon, ¢ g9l & 228
Foz TS BE BFL Likert 58 HE2 ZAskgn,

M

=
T

3.

=
T—=od
2 AFE fax =319 A=) FA A= SPSS 26.0 Z2 19

Table 2. Changes in Makeup interest

FIE ARSHEl Hat 24

toh
HII

| oty &3 HE

< olgsto] EMstgltt, AA, ZAFHY A& AF 10th-40H o
A5 ATEAEH EAJS ol st RlI=EA (frequency
analysis)& AABHATH B4, & AolA 4514} sk dS
oA EH3IG=7HE dobiy] figt MieES S351] Sl 33
TEEAN Y] A= S HSEL BA QdEH(EFA)

< AAJSIH Cronbach's oAl AMEstA} it aQ1E49] 9
3t 291 AR R (factor loading)= 0.5 oA 7|20 & W1 18%]
(eigen value)= 1.0 oV 7|02 3ttt AR, Z=21H19 A o]
o] Fo] w2 st tigh T = AfolE AF3N] Hste] 59 -
AR AAEIT A, L2419 LAY oA - 0|20 mE SHE
AGAE 2lolE 3] Yot thg-SEEA Qg mAREAS
AAJstgTt, oY) BE B4 BAA §94F 0.05 202 3
el

Results and Discussion

1. RLHO0] oI5t SIIBAE H3]
2 o] A SHET ey 432 9 A 8
QRAT FHR BHE AT, RS WA (Varima)
HRALS Algslgom, Q- ko] 0.4 o] ].o] B3kol 1H, 28,
144, 18¥ 47H 23 P% Bl 7301% FE

Cronbach's 74]

Qo184 7%} REE TS AS3H= KMO #Ho] 0.7912 vet
wom, RAEAY S-S ekl Bartlettd] 734 A% 2%
x*=1968.676 (df=153, p<0.001)Z F2J3te] 444 Hlo|ele} =4
FEL QQEAS Fslr|o] ZHe Ao e} 57 83lo] &

Item Time N VE)
Psychological Before 271 3.37
satisfaction After 271 3.4

Before 271 2.31
Trend

After 271 2.21
Need for Before 271 3.50
makeup After 271 319
Need for Before 271 2.86
makeup After 271 2.70
Appearance Before 271 3.08
satisfaction After 271 271

Before 271 2.99
Total

After 271 2.79

sp? t p
0.81

1.915 0.056
0.83
0.85

1.415 0.158
0.81
0.68

5.019 0.000
0.75
0.83 3

2.163 0.031
0.84
0.85

5.097 0.000
0.87
0.53

4.175 0.000
0.56

“p<0.05; ""p<0.001, M, mean, ?SD, standard deviation.
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EHlon, BE =59 9l AAgo] 0,5 o= o] FE
=3}, E3H A BN A3t A7]F 7= Cronbach's 0=0,819, F-
3 Cronbach's 6=0.863, 3} " 24 Cronbach's 0=0.616, A&
1] Cronbach's 0=0,621, 2% 9= Cronbach's 0=0,6102.2 2% 7|
ko) 0.65H =4 Yeht &4 A=) A gagdo] St
29 FAY oA o] %] wE ] gt BAE 2olE A
% i Table 29 2, 3] tigh WA A<} 5k B4
A3 Fay, AF o, Yu TS A K5 o7t isict, 3t
2 Zaide I21H9 WA o] F(M=3.19)7} o]AM=3 50)Ec} T
weren, Fofgt zol7k YAtkp0.001). AlE o= 2249

Table 3. Changes in makeup interest by age

Y o] F(M=2.70)7} 0] (M=2.86)5r} B W3ton, o3t 2o
7F AAHp<0.05). YR THEe F21HY WA o] F(M=2,71)7} o]
AM=3.08) 2t} & Wekon] fofgt Zol7t $ISltk(p0.001). &
ol ti ANkl BAlEs 219 WA o] F(M=2.79)7 o]
(M=2.99)Et} & wgken], o3t Zo]7} )itk (p<0.001). A&
Aoz F21H9 WA ofFlof vs) o] Fofl= 3ol et Rkl
A=} oY 2o, AIF T, 9= T S0 o3t Rl
A2 e

Aol TE Z=21419 A o) o] %9 3 HAE Ao
A5 Bz Table 33} At BA123 BE AFFoIA A

i

Item Time N MY sp? t p
Before 78 3.09 0.54
Teens 1.891 0.061
After 78 2.92 0.58
Before 58 3.11 0.48
20s 1.206 0.230
After 58 3.00 0.47
Before 62 2.96 0.51 .
30s 3.257 0.001
After 62 2.65 0.55
Before 78 2.81 0.51 .
40s 2.254 0.026
After 73 2.62 0.51
Before 271 2.99 0.55
Total 3.225 0.000
After 271 2.80 0.59
"p<0.05; “'p<0.01; ~p<0.001; “M, mean; ?SD, standard deviation.
Table 4. Changes in Makeup interest by frequency of outing and time out
ltem Time N m" sp? t )
Before 54 2.83 0.61
Lesskthan oncea 0.855 0.394
wee After 54 2.72 0.66
Before 73 3.07 0.42 i
3 times a week 3.350 0.001
Frequency of After 73 2.82 0.49
outing Before 132 3.00 0.54 .
Everyday 3.179 0.002
After 132 2.79 0.55
Before 271 2.97 0.51
Total 3.122 0.000
After 271 2.78 0.52
Before 55 2.92 0.50 .
1-3 hours 2.207 0.029
After 55 2.71 0.48
Before 94 2.97 0.54 "
4-6 hours 3.115 0.002
After 94 2.72 0.58
Before 70 3.06 0.48
Time out 7-9 hours 1.324 0.188
After 70 2.95 0.51
Before 52 2.99 0.58
LIS r 1566 0.123
ZIOIE After 52 2.81 0.61
Before 271 3.00 0.50
Total 2.336 0.000
After 271 2.80 0.53

wkk

“p<0.05; “p<0.01; "p<0.001; M, mean, ?SD, standard deviation.
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T WoRE S g1 4= 9lglen, 53] 30tie} 4002 A
S0l ST ETE 29 WA Mt Fof glo] BAFeE &
oJgt 2po]7} Sl Ao & Vel thp0.01).
olgjgt Aak= 10y 20t9} 22 A 59 P52 ABEE
Hrhs 2419 obgtheE B (Lee & O, 2010), A7|HEHS
&= AeFo] 7] wlEoll(Na & Song, 2014) Z21H99] &3t 313+
A=Y 2pol7} gle Ao detEnt Higo] fieldFolut A3
52 S5 8H=(Kim & Kim, 2020) A17]¢1 30-40th9] o4
E2 F2H19Z Ql8) AR v H AR Sk w2
21419 o) 7| H]a] spof thgt FA=s} Yokl A o2 wekETh
ol2fgt Axh= 10-200] 4zt 30-40th 52 S FH o] A
2 Aolsttt= A& Ak Aol
9% Wzl A7t Wi BN T AfolE AwE Hi}
£ Table 49} 2}, WA 2F Wk w2 SPFIAE 2jolg B
9, o1& HEt 284F g tig BAEr 22419 2 A
M=2.97)Et}t Z21H9 Iy F(M=2.78) FAZLE F-JstA
wozl= Ao & YERITHp0.01). E3H L&Az el w2 s
T AJolof| = EA|7to] A4E shge] gt A= F 29 T
A AM=3.00)Ect Z21419 LAY F(M=2,80)0 FAHLZE {2
SHA| Rolx|= ACE YERTHp0.01). ol=et Axte &S A
F3laL QJEA|7to] 71 o449 AL St gk =Tt 229
H“@ Aol vjaf WA Fofl Wobxl A& u|sh= ACR 9jE A ut
23 z-go] oRsig o] w2 Auta g & U}_ié 2183}
A =E g2 =& F97F Holof uhet b 9= B0l 3K
o] B} Al"sHA & Zart glejAA gl ot 01**54 A

fo
o
il
>
oo
Il
&4
3
ot
AL
1z

=

il

W A0 A,

G

2. Z2LH90] 2|5t sHE AL2ALE Het

:’§L}19 uug o]z1 o]z,z 7].1} uJ—o] A]-_Q_S}-_L_: xﬂﬁ oz
Table 59+ Zo] ZE1H19 HAY o] ol = ohg-d|o]A(17,6%), Tt
(10.8%), B.BAE(9,9%) =02 Wty I=1LH9 Y o] S0 ub
2H0]4(16.9%), B.BEH(12,5%), BT (12,2%) w22 Wkt
53] 29 AT PR AR AlolE AT EY, ZE1HI o

Fol hastel, ololn2e, BBAY £02 SE Al 57t
3RS & % 9] ol ol4EY] SPAEL shedo) ot 5t
97 5 B YBHA PFHIN mhastel, ool o
woby A0 WER 02 ¥ 4 ¢k ol=jd Weke may
19 ATE 3 k23 g9 /08 o2 ool 2 e H%
A B B9 AN A o ol s
349 ¥y e 3 EAETL st

{50l A2 H4e 35 £ 4% Bt 2ol &
3ol gl7] whizo] Z@et i S sk A AT & 4
QIth, kA3 .02 o] x| g Yol B 4
Sl nhAaE 28 TR WAolRel 1 Agol E &
ofE o= kel uet o 4So] AgakE SFPE m=LHY
7t 4ve oA 2133_ s

3918 A2 2K Table 6),
S2UH A ool 3 Balo] AIpE0 70, 2HAY
(20.2), THABA A|(21.4%)] S0 hehgAg ELHY %
A olfoli olelt BHOR B She olgBol Zhadka TR

Table 5. Makeup products N (%)
Time
Item Variation (%)
Before After
Mascara 38 (4.8) 47 (6.9) 23
Eyebrow 65 (8.2) 75 (11.0) 15
B.B cream 78 (9.9) 85 (12.5) 9
powder 85 (10.8) 83 (12.2)
Eyeliner 50 (6.3) 47 (6.9) -6
Makeup base 71 (9.0) 61 (8.9) -14
foundation 139 (17.6) 115 (16.9) -17
Eye shadow 61 (7.7) 48 (7.0) 21
Lip gloss 33(4.2) 25 (3.7) -24
Ball Touch 30(3.8) 21(3.1) -30
Twin cake 21(2.7) 14 (2.1) -33
Tint (lip product) 73(9.2) 45 (6.6) -38
False eyelashes 9(1.1) 5(0.7) -44
Lipstick 37 (4.7) 11 (1.6) -70
“Multiple response results.
http://www.e-ajbc.org 133
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1.,

B35 98l ke ANES HIFe] 137% $713 A &

doH, 4959 EHo| IRUH9 AFE o3t Zo)7} Y=
Ao 2 YeRstth(p0.001), ol3dt ks A4S sEZ0] o
/gu] oA oAl nkAI 2o R Qle] WAEE fF EFE
< A3l] Y HH o2 sPpERo] Wiske A0 wekE of
£ Kim & Li (2020)7} 5743t o/dEo] upAa 2g0 = <laf w3
Ego] Frleithe AT Auel ek Zolgitt, B35k SR
£ 59, Eyebrows Z21H9 Aol H]3) 91% S5t vl &3t

X 0
2T M
[e)

7} 2718k Ao 2 mtEe)

S Table 73t o] oh45o| FRLHO WA HFE 3F4E 7o)
st ol gl glof BAHOE Fold ol7h gl RO 7
7 UebtHp 0,001, p<0.001), WA SFEE Frpgue Aule 2
3}, s2UHY WA ool SHE AEAel ) Hoku(2.8%),
S2UHY WA o] Follis FARNELY EE AEUE I B

Table 6. Makeup purpose and parts N (%)
Time
ltem — e Variation (%) X/p
Skin protection 19 (7.0) 45 (16.6) 137
Interpersonal courtesy 58 (21.4) 50 (18.5) -14
To look beautiful 30(11.1) 22 (8.1) -27
Makeup purpose  Flaw cover 79 (29.2) 65 (24.0) 18 25.374/0.000™"
Self-satisfaction 81(29.9) 69 (25.5) -15
Etc 4(1.5) 20 (7.4) 400
Total 271 (100.0) 271 (100.0) -
Skin 90 (33.2) 72 (26.6) -20
Eyebrow 44 (16.2) 84 (31.0) 91
Eye makeup 94 (34.7) 89 (32.8) -5
Blusher 1(0.4) 0(0.0) -100 s
Makeup parts 50.22/.000
Lips 38 (14.0) 7(2.6) -82
Face (Cheek) 3(1.1) 3(1.1) 0
Etc 1(0.4) 16 (5.9) 1,500
Total 271 (100.0) 271 (100.0) =
""p<0.001.
Table 7. Cosmetics purchase method and purchase cost N (%)
Time
Item — e Variation (%) X*/p
Door-to-door sales 56 (20.7) 27 (10.0) -52
Home shopping, Internet 58 (21.4) 135 (49.8) 133
Department store 34 (12.5) 24 (8.9) -30
Purchase method  Cosmetics store 116 (42.8) 69 (25.5) 41 58.781/0.000""
Hospital, pharmacy 2(0.7) 2(0.7) 0
Etc 5(1.8) 14 (5.2) 180
Total 271 (100.0) 271 (100.0)
10,000-30,000 won 83 (30.6) 134 (49.4) 61
30,000-50,000 won 67 (24.7) 66 (24.4) -2
50,000-70,000 won 53 (19.6) 46 (17.0) -13 .
Purchase cost 32.508 /0.000
70,000-100,000 won 44 (16.2) 15 (5.5) -66
100,000 won or more 24 (8.9) 10 (3.7) -58
Total 271 (100.0) 271 (100.0)
*p<0.001.
134 http://dx.doi.org/10.20402/ajbc.2021.0141
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)

0v(49.8%). Z2U9 WA o] -oll e MEPES = PE A
MM M= Al o= 3 Fishe o4dEo] WA
F2uH9 WA ol Fofl= vt AS)E A2 w72 B
A FAEH (E4 Ee AEWE AEshes Aoz vehyth
EoF SE e 8-S By, I2uh9 AT BAgle] SE
ol g2 19k -3uke w89 SHES AEske AR YEhd
o, 53] 37k m|eke] SPEE A2 o]0 61% F7HE A2
2 LER whdo] 3k opde] 3E Tl ZR1419 WA o) %

(16,2901 B8] ©)F:(5.5%)0] 27| FAsAEY ol 5o
QAR Shgol et Zadolut Wae] mrHY Jos
48197] tjEo = o,

Conclusion

B A= Aol AFShe 10d-400] JHES FE Jdoz
stod 20209 9 AR FRE YA F71A] 27 S AAlsken,
71719 ez 4lE HAEA 3005 7hed BT SHE AlY
ShaLl Faeh k=Rl 2717 FF BAof Egshgit.

USRS B =2 8 Adte v 2

AR, 29 WA o] 0] %o T o] tiF BHE Aol
£ A A3, 3ol oigh B HAe} 89 92 3 de
3, AlE i, Y oA F-23E 2pol 7t glem, 3ol thet
ZoAe F2H9 WA o] F(M=3,19)7} o] A(M=3,50)%c} &
orom, fogt o7t AArkp<0.001). A, AFE s T2
19 94 o] 3 (M=2,70)7} o] A(M=2.86) 2.t & Wekow, §2j3t 2}
o7F AATL(p<0.05), & FHEE F21H9 WA o] % (M=2.71)7}
o]H(M=3.08)=tt B Wgtom, {3t Zpo|7k AUTHp<0.001). E
g, spgol gt AehARl B Ee 229 WA 0] (M=2,79)7F
ol (M=2.99)=tt B Wetom, I3t Zfo|7h AUTHp<0.001). ©]
23 Aiks FZ2UH9 o] F Hjo|2Y A=t oW ET Holgt=
Kim & Li (2020)9] A2 7} kg o] 5k 2oz 2 A7
Az FZUH9 A ool il o] ol SRl thet dukA el ¥4
woh 3t F oA, AE T, 9u v Fo] WolssS eelE 4
ATt E3F 4959 mtE] 7|7k e S E B(+)9]
AFNA UL F0I3E Park & Cho (2014)2] AFZ2aE 1 &
L ORAE 2o = QI AT ZH7RA] Aslrh A4S S
HEE WE AR wodn 53] SPHi=E d9Es A
A3, 2045 AE 2E Aol SAHCE FostA wot
1 & & 5 St o= 200 45 AREEEo] B AF3l
]3] B3 skl (Lee & O, 2010) Y=o thet BAET} 2o
A 5400 710 Ao & wE

olFg% FZUIE Q8] AE]E] AT F719h AYE(Untact) 23}

£

LA

X o

¢
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P A Alef st

toh

7t B4R wgt QA5 YEo] Ak vtd AlEgEe] S
7}, YERThe Joj $le Alte] S71gl wet s digt <14l
Aol Eole AL & 5 USIT wiA3 2RGo] o3l w2t
SR FAi7E E01EA HA YRE 7ML vE 59 o] &
o}50] QR UEEE AR Y 0|5 T Wolrl AR wrt
=, Z21H9 WYL AEY 3ol et THES Wit

A, 29 T o] -o]3 o] w2 IFE ANAH ApolE
A A3 Y wola ey YAE T 22 Qs 99 S ¢
SHAY sijEtE 21419 WA o]H H]g|| EolE AR YElY
o}, ghHe = AAE hFoR sk QI wrelolde A2
19 g oA -o]Foll= 2 Aol (L 2318 & oy w4
T} o a2 es|8 K ALoR ey, ole At
= AETE, ARA AFr] 9 upA T 2Rgo] FE S
2A)FIA T ofo](eye) WO A Y2 3|Ho] WLE Aolgl= Gerstell et
al, (2020) ZAHETE A A|ohe 2R A3 Fg07 LEE
U= FE2 IS Jadlele il =25 AU =549 3
Ao 4L 57 W2 Ao dod, §3) npAa 2hgo] &
He g2 2o gF EfES FEKim & Yu, 202008 4= 9
o wet B EYES 4} sk 754 o] TR AR w
et

ES 219 A4S SFEF TS vl EoE IF=
Fe AR Yehget 2419 T olFole vilEs 5
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